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88 . Sears may be days away from bankruptcy
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2) ‘They cutto the bone’ : How Sears’ cost-cutting strategy

sealed its fate
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https://marketing.itmedia.co.jp/mm/articles/2003/09/news052.html
https://digiday.com/marketing/cut-bone-sears-cost-cutting-strategy-sealed-fate/
https://digiday.com/marketing/cut-bone-sears-cost-cutting-strategy-sealed-fate/
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https://digiday.jp/agencies/big-drop-demand-confessions-media-buyer-managing-coronavirus-fallout/
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HE2 : Nike temporarily closes European
headquarters due to coronavirus case
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Hi#8 : Nike redesigned its popular running app,
and users are very angry

MDECEXE FTAFDEWVIE. 2OV N
—UaYvERERZEITTIEAEC. BWMER
HTHbU—EXZFE>TH5X3L5%. O
IV T4 DEVWAEBEEZECTHAZR
BMLTWEEWSRICHBZTLELES. FRTF
THHROBABEZE O T EHEL VAL S
b, A—HY—D TIVF—I XV ] 280
BCICE&- T, MAIA - VE— FEAZ

BT ENTETLDTY,

COLTV(EELEME) ERO7 7O—F
CEF. TE/1 2582 —EXTHBICD
AHos5d. AEO Noo+r>avyl 2R
EMAIEVWLEMARICEWZBZTL &S,

4)As Nike’ ssales fall in China, the retailer braces forimpact to

its US business
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https://www.theverge.com/2016/8/27/12670716/nike-running-app-bad-redesign
https://www.theverge.com/2016/8/27/12670716/nike-running-app-bad-redesign
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https://economictimes.indiatimes.com/news/international/business/nike-temporarily-closes-european-headquarters-due-to-coronavirus-case/articleshow/74437126.cms
https://www.modernretail.co/retailers/as-nikes-third-quarter-sales-fall-the-retailer-braces-for-impact-to-its-us-business/
https://www.modernretail.co/retailers/as-nikes-third-quarter-sales-fall-the-retailer-braces-for-impact-to-its-us-business/

RIBVGRRADHMEFL LTD

(T =AY MIR=T T2 2Tk

UOISS929Y dAIAINS d|oH ue) 3ulayle Juswaldel3ul

SO TV =Xy b MEISENT BT
=TT T7TO-Fid. SETICHIEKL
DOHAZRRICKH LT TOZ M C IR
ZWII] TIBLWVWSRTEALWVWREFT,
FERTOLHRESEMET 3L D HEIERE
EEHIFTEIAD AR MDESERD FTH,
RIEFRREFICIICOERD S SICHSHDD

ISERS

UFORDELSICC Y—EXZRBT BTV
T 71— —ZRLHZHEDLSCLE
Ba. IRRGEENEVIEE. FRESRICH
PBRLEFHZHRTETET., NTYOR

ZES] (MEEZRDBZ)CKDBEEOPRY

Repro | 3

<BO. THRISEINZKOE) (FiRER)D

HoTH, ALEIFTOKENEIZIINDD 5T,

=T T4 VT DORENBZI v 3 VIFERBCV
BT, |OLWFICEMR TS, 2&ED T
——# X T2—H%—Bffiy EIF3 WV
&9, N5 2. BEEEDYE— MEBRFIC
ANTLTV(BEELEMiE) C 20 FRETHY

=79 %. FENBFHMEEFELEVIZDTY,

FREBRIFICENTZDOTIERLS. CRMPUA
—FFe I EEEL THEREEISDRLER
KT #2H. FRICHRIRS 726 D—DD

BRHIEEBTL& S,



TOBNI—=TT1 IICBEBRAME

ES RS 3D

FRORBEDN I TICERFEINTVSES., X—7
TA VIR ERIELTCE LTHIEDEEITS IR M

AFBICODVWTHERTBHENHD X, LD
b, PBVWFETRRZ Ht 3BH B AMERIC

HEELTWVWEDTY,

SEOIOF U1 I ZAREHLAHUER L 728 & D#h
ALl TIRIO—N) X LicHAT. TDX1 (F
PENHBE)DNECTEFATNTUVET, APYE
OBEBICHEIWIND LD SETIIHRETITONT
WEEBHTOZI(AYSIY)TTRP CES
t5N3&5. EVRIBEOBRFEIIMET 2L
TL&S. 7 ENBEIZETFIEILAMBIEEICE

DTS ETULICHEFARBEELLEIDTY,

HEBIDREN TOEINI—TTa 2T BED
ENORAC LT IR—74—1 OFRB=EIFTL
BLV\WST—E2HHDET, ENRITERATIZICE
BERTSHZIIAMBPERRLTED., ZH 522K
AIRMAEE->TVWBRLEWVWSCEDHEETTST

L&Do

5)FEIOOF LEMLBROME — BR MJEH IKRICETEY—T TV
20/3/9 %

—HEAELDD. THATHEXEERRDOH
2EELANME. TORZIAMICERT 37
NEZ1 CVWSELHDET. TNTHEN
ICHMFBEEB X FAH DB & VS BERED

SHENBDCIFTETELEA

UTFORIE—DDERICLHIMBE FEAD
TOZINR—T7Z—DRA - BRICHDNEE

B - BN M EFEDHEDHDTT,

BEOWeb —EXOHET V> 3 VERE
YT 3. FRERRRERFOI/O-X
RN—=T 48—, HEOPDCAZHFAN—XTH
LTWLK O F—L. ERICFzESHH IR
BRAAZY7C. SAUEOFESZEETSE
BIFNE. TR —T T4 VT THR%
BT CIFELVWEWSEBELNHDFT., &
N5OANI Y —=REIFTHALI25FAIFY

DZEHNELBDTY,

THIC. ENSDOAMZERT 37D DEA
CHBRICHHB)—REZALHHDFEFT, L
STOINI =TTV IIFEFNALESCE
ZATH, ICICHEREERTIALLEWLSC

EHEZBDTY,

CORBEZBRYT B 1HICIF. BHHERTIE

B XN—=T T4 VT DEHZEDH D% NER

9 | Repro

S924N0S3Y d|ge|IeAY pUE S||IS papasN usamiag deo ay|


https://www.kandamasanori.com/media/12065/
https://www.kandamasanori.com/media/12065/

ICERFETADNRBETHSAREEDEVE L

ABTL &S,

7 272—20F10#HERZEHEHT S

puiyag saAeaT sisii) s,Aepo] 1eym

2003F D [SARS) (EERMEPFRRARAEIREF)
ICLBBHTIR. TROZIMAHZERN
THER. 2y b BRZERISLSICHD
WS, FEHZROREBREEINTFINEL
feo TECI EWSHEIZD. ChEe T ohiT

XS vy—{kLi=biFTT, ©

Ffe 2008FED ) =< > 3w T DEEICIE.
Bl - ITERICKEO IV ZTREBENRE
EL7Ce T LEHIRZBIETREICES
TERTB(V 7L EZA LAN)EWSFILWIY—
TTravITo/ad—hEFEFnfccLWbhn

TVEY, ”

CDESIC. BANEHEINMBT E-7CRICIE
HWLWIY—T T Y IDFEDEFHZREIN

BENEELNSTREINTUVWEDTT,

HEBERENSRTRICKTLTELRAALR
Jrit&B. EYRBOBIDSEENTR
HThadrWo>aT. BfodOo+r>ravy
FRBEDERTHI LV FET, TAKS
DOFEZZFMROMBRELE LT, BEEE
ISERTBI—T T2V IFEIENLHD

THBIET T,

chh 5 REER K & RAZNBFRICSTHH

Repro | 10

TBHIC. TORDOENZ LN SINZ =M
LW EEF. FOCOFEZREL TAHATIFL

MHTL & Sh%

6) FEIOF THEIT BHRICEE YVr—FvybOXFES<
NU=R>2avIPblb LILEER - A—TAIVRE—T T4V -



https://xtrend.nikkei.com/atcl/contents/18/00188/00017/
https://qiita.com/ssaita/items/2e81d9790513da0069a7

Customer Engagement Platform
"Repro"

ZZT. THARBR—IVHF—SAXVETSv

7 #—LReprol OMUEMNELFT,

BET—4ZHEL. X—JL. WebHr k. 77
DR CEED TSE--TVWB3FvrRILl ICEDE
Xyt —2DXENTEE. ReprozFIBA LY —
EXOMGABEERI T, I=7 T4 >4

ALDBSUNHIRTE e VWS T—21HDFT,

Fhe. 72V b7 x—LREIFICBEST . HE
DHFF~RE~HIRAEETZ—FICRITTS
FProfessional Growth Servicel HIREL TH
DO JOUNT - DY —=ZIDRFRRBLTVSEHBET
HoTH, AAPZMRA TNEZREZERTT
F9, MHERIBWUEL, YR—FDODREEIZ

FOMOBESEVIET,

R—TT7a 271 FHOEREHLEHLND
DHBZEEEZTHRLLIZHDODN—rF—C L

T. ReproziERA L TIEWLWHAHATL &£ 5H%

11 | Repro

.04day,, wuojie|d Juswasesus Jawoisn)



ReproZ B ARSI DH A

HEBT-DFBICHHT-BYRTS2REVELETD,
FIITRRIA—LEIDBHRICOVWTEREDIELTEIL,

Reproh 5 HHDBREICEDE

RETREZRITS

EDMETITHEH

FLLLBERDICHEDI-WAIX.
LTV o688 ZADO—FRLTLESL,

BRlE4o>oO0—-F73%

chHhSEELLD

=T T1>7DEE
(HRBAI—T =RV B
ICOVWTTHENALTVET !

Jowo3isn)d

_—
The Making of "CE"

juswSe3ul]

i



https://repro.io/lp/wp-consultation/?=WP31
https://repro.io/books/customer-engagement/



